
 

 
 

 
 

Athens, April 21, 2026  
 

Sarantis Group Demonstrates Strong Presence at Hellas Pharm 2026 

Sarantis Group successfully participated in the Hellas Pharm 2026 pharmaceutical 

conference, held on April 4–5 at the Faliro Indoor Tae Kwon Do Arena—one of the 

most prominent events for the pharmaceutical sector in Greece. 

This year’s event welcomed a total of 3,830 visitors, including 2,230 pharmacists, 840 

pharmacy assistants, and 760 professionals from related fields, underscoring its 

continued growth and importance. 

Throughout the exhibition, Sarantis Group had the opportunity to showcase its strong 

portfolio and further reinforce its presence in the pharmacy channel, solidifying its 

position as a trusted partner for healthcare professionals. 

Particular interest was generated by the presentation delivered by Dr. Lila 

Papadopoulou, Pediatric Dentist, which took place as part of the event. The 

presentation, titled “Oral Health Needs at Every Stage of Life,” was delivered on behalf 

of the Jordan brand. 

The Group’s participation highlighted its strategic commitment to sustained growth 

within the pharmaceutical channel, as well as the importance it places on meaningful 

engagement and collaboration with the scientific community. 

 

About Sarantis Group 
Based in Athens and having a history of over 60 years in the industry, Sarantis Group is a multinational consumer products 
company with an ever-expanding geographical footprint and leading brands. The Group's business is focused on the 
categories of Beauty, Skin & Sun Care, Personal Care, Home Care Solutions and Strategic Partnerships, offering in each 
category high quality brands that are top in consumers’ preferences. With a strong activity in thirteen countries organized 
in 8 business units – Greece, Selected International Markets, Poland, Romania, Bulgaria, West Balkans, Czech Republic & 
Slovakia and Hungary, Ukraine – the Group maintains a dynamic international profile, enhancing its expansion footprint 
through its presence in selected international markets. 
 

 


