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1. Eloaywyn

H mapovoa MoAwtikry Artodoxwv («MoAttikry Artodoxwv») kaBopllel TG ApXEG Kal TLG
odnylec mou S€mouv T amoboXEC TWV HEAWV TOU ALOIKNTIKOU JUBOUALOU Kal Twv
AlOKNTIKWY oTeAexwyv TG etalpeiag MP. JAPANTHZ ALE. («Etatpeia) kabBwg kat twv
Buyatpkwy g, cUUPwva to apbpo 110 map. 1 mep. B Tou v. 4548/2018 . To mapodv
ke{pevo tng MoAttikrg Atodoxwy €xel eykplBel armd tnv Ektaktn Mevikr ZUvEAEUON TwWV
HEeTOXWV TNG 20/12/2023 kal €xel TpomomolnBel amod TG TOKTIKEG MEVIKEC ZUVEAEVOELQ
oTIC 23/04/2024 xal otig 28/04/2025. H nmapovoa MoAttikr Amtodoxwv €xel SLapKeLa
LoxVoG (4) eTwv amod TNV €ykplon tng. H Motk Artodoxwv Sladéxetal, ouyXwVeVEL
KoL avTLKaBLoTd omoladrmote AAAN TIOALTLKY) artodoxwy TUXOV UTIHPEE TIPLV TNV EYKPLON
NC. 2€ mepimtwon mou anattnBel avabswpnon 1 Tpomonoinon autng, n Emtponn
Yroyndotitwy kat Alodoxwv («EYA»), Ba mapouactdoet tnv avabewpnuévn MoALTIKN
Aroboxwv oto AlolknTikd ZupBoUAlo Tpog €ykplon. MeTA TNV €yKpLon NG amo TO
AlolknTkd ZupBoUAlo, auth Ba cuumepAndBel wg BEua oultnong otNV EMOLEVN
Fevikr) ZUVEAELON TWV HETOXWV TNG ETatpelag, mpog TeALKH €ykplon.

H MoAwtikry Armodoxwv €xel ouvtaxBel cuudwva pe Vv Loxvouoa vopoBeoia Kal,
OUYKEKPLUEVA, oUPPWvA UE TIG SlaTdlelg Tou vopou 4548/2018, tic Slatagelg g
0&nytag 2007/36/EK tou Eupwnaikol KowoBouAiou, Kat e yWwHova TIC SLaTAEELS TTou
opifovtal oto Kataotatiko tng Etalpeiac.

H MoAwtikry AtoSoxwv amoTteAel avamoomaoTo HEPOG TNE ETALPLKNAC SLakuBEpvnong Tng
Etawpeiag kat eival oclvudwvn TPOC TN OCUVOALKA TOALTIKY Asltoupylag tng, tnv
ETUXELPNUATLKA OTPATNYLKN, TOUG 0TOXOUC KOBWGE Kal Ta aKpompoBeopa ouudépovta
NG Etatpeiag kat t poakpompoBeoun dnuoupyla a&iag yla toug petdyoug te. H
MoAwtikr) Amodoxwv mpodyel TNV opbr kat anoteAeouatiky Staxeiplon Twv KvdULVWY
Kol oUVASEL HE TOUC OTOXOUG TNG ETXELPNOLOKAC OTPATNYLKAG KAl TNG OTPATNYIKAC
Slaxelplong kwduvwv NG Etalpeiag, tnv etaplky KouAtoupa, TIC oaflec, Ta
HakpormpoBeoua cuudEpovta Kal Ta UETPA Tou AapPdavovtal ylo thv amoduyn
oUyKPOUONC CUUDEPOVTWV.

2. MNebdlo Edappoyng

H «MoAwtikr) AmtoSoxwv» ePopUOleTal OTIC MAPAKATW KATNYOPLEC TPOOWTTWVY:
V' Exteleotikd MEAN tou Alokntikol TupBouliou.
V' Mn ekteeotikd MEAn Ttou Atotkntikol SupBouAiou.
V' ALokNTIKA ZTehéxn, SnAadh ta dtopa keiva ou €xouv thv e€ouaia koL thv
€ubuvn yla tov oxedlacuo, Tn Sloiknon Kat Tov EAeyX0 TwV SpacTNPLOTTWY
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¢ Etatpeiag, aueoa n éupeoa, wg opilovral oto apbpo 110 nap. 1 mep. B.
Tou v. 4548/2018.

V' ALOIKNTIKA OTEAEXN TWV BUYATPLKWV ETALPELWV, WG OpIlETaL AVWTEPW YLOL TaL
AlolkNTIKA 2TeAéXn ¢ Etatpeiac.

3. ZKOmog

2KoToG NG MoAttikrg Amodoxwv elval va oploel éva Sladaveég kat LooTHo mAaiolo
armodoxwV, OLKELOOEAWY TAPOXWY Kal amolNUIWOEWY TwWV UEAWV TOU ALOIKNTLKOU
JUMBOUAlOU Kal Twv AloKNTIKWY 2TeAexwyv. EmumpdoBeta, n MoAwtikr) Amodoxwv
OTOXEVEL OTNV €UBUYPAUULON TWV CUUPEPOVIWY TwV HETOXWYV, TNG Etalpeiag, twv
LEAWV TOU ALOIKNTIKOU ZUUBOUAloU, Kol TwV AlolkNTIKWY 2TeAexwy, e€aodalilovtag otl
oL epyaldpevol Kal oL amaoyoloupevol otnyv Etatpeia apeiBovrtal kat anolnuiwvovtat
Sikala yla TNV eumelpia kal tn cuvelopopd touc.

‘Exel oxedlootel TPOOEKTIKA, HE OKOTO TNV Tpowbnon NG EMXELPNUATIKAC
OTPATNYLKAG KAl TN HOoKporpoBeoun Buwolpotnta tng Etalpelag. Auto emtuyxavetol
HEOw NG Béomong evoc mAawoiou  amodoxwy, OLKEWOBEAWY TaPOXWV Kol
anmolNULWOEWY, TIOU €VAPUOVI{OUV TOUG QTOWLKOUGC OTOXOUG UE TOUG EUPUTEPOUC
ETIXELPNOLAKOUG oToXoUC TNG Etalpeiag. Me autov tov tpomo, Slaodhaliletal otL n
Etawpeia ouveyilel va dnuloupyel afla tOoO yla KATOVAAWTEC, OCO KAl Yyl TOUG
LETOXOUG.

4. Aladkaoia ‘Eykpong Twv Amodoxwv — AlakuBEpvnon
MoAwtikn g Artodoxwv — Appodia ‘Opyava

H dladdavela Kol n QVTIKELLEVIKOTNTA KATA TOV TPOoSLopLopo Twy amodoxwv (Ntol
QpOLBWY KAl TIOPOXWV) TWV MEAWV TOU AlolknTikol ZUUBOUALOU Kol TwV ALOKNTIKWY
JTEAEXWV QATIOTEAOUV TIOPAYOVTEC OUCLOOTIKAG CUUPBOAAG OTNV EMITUXN TopEia TNG
Etawpeiag kat otnv mpoaywyr kat dtatipnon tng atiac tng oe Babog xpoévou. O
KaBopLopOG Kal n emornteia TG opbn g tpnong tng dtadikaoiag authg avatiBetal otnv
EYA.

>Ta kaBrkovta tng EYA ocuumepllapfavovtal o €AeyXoC, n EMAVEEETAON KOl N
ETUKOLPOTIOMNON QVA TAKTA Ypovikd Olaothpata twv Oladlkaolwy Kol Twv
npoUmoBéoswv xoprynong Twv anodoxwy, wote va euBuypapuilovtal TOo0 PE TOUC
ETUXELPNUATIKOUC 0TOXOUC OO0 KAl TO LoXUOV KAVOVLOTIKO TAaLoLO.

Eldikotepa, n EYA:
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a) SLOTUTIWVEL TIPOTACELS TIPOG TO ALOIKNTIKO ZUUPBOUALO OXETIKA UE TNV MOALTIKN
Amodoxwv mou UTIOBAAAETAL TIPOG €ykplon otn levikr Zuvéleuon, cuudwva Pe TNV
Tap. 2 Tou apbpou 110 Tou N. 4548/2018

B) dlaTtuTIWVEL TPOTACELG TTPOC TO ALOLKNTIKO ZUUBOUALO OXETIKA UE TIC AMOSOXES TWV
TIPOCWTIWV ToU eprtintouv oto medio epapuoync tng MoAltikng Amodoxwy, cUubwva
e To apbpo 110 tou N. 4548/2018, KaBwC KAl TIPOTACELG OXETIKA LLE TLG ATIOSOXEC TWV
SteuBuvtikwy otedexwv ¢ Etalpeiag, oupnephapBavouévou tou Emikedaing Tou
TuRuatog Ecwtepikol EAEyxouU.

y) €€etalel Tic mAnpodopieg mou meplhapBdvovtal oto TeEAkO oxedlo Tng Etrolag
'ExBeong Amodoxwv, map€xovtag TN YVWHN TNG pog To ALOKNTIKO ZUUBOUALO, TipLV amd
NV UTIOPOAN TG €kBeonc otn Mevikn Zuvéleuaon, ouudpwva e To apbpo 112 tou N.
4548/2018.

To Tunuo Eowtepkol EAEyxoU aoKel aveédpTNTO E0WTEPLIKO EAEYXO OTNV EPOPUOVN
¢ MoAttikn g Artodoxwy, touldxiotov pia (1) popd kat' £T0C.

H EYA ocuvepydletal pe TG €O0WTEPLKEG AleuBuvoelg tng Etalpelag kabwg kol ue
aveEdptnNToug €EWTEPIKOUG OCUMPBOUAOUG ylo TNV KATAAANAN Slapopdwon g
MoAttikn ¢ Artodoxwv.

To Awowkntikd ZupBoUAlo cuvtaooel kat Snuoolevel pla ocadn Etola ‘ExkBeon
Aroboxwv yla To UTaktéa otnv oAtk Amodoxwyv TMPOoWNA, TIPOKELWEVOU Va
TIAPEXEL TNV AVOAUTIKN KATAOTOON TWV AUOLBWY TOUG yLa TO TIPONYOUUEVO OLKOVOLLLKO
€10C, oUUPWVA UE TOV VOUO 4548/2018, ekTOG €@V eV ETUTPETETAL N YWWOTOTONON
TOUG ylo. AOyou¢ TpooTtaciag mpoowrikwy dedopévwy. OL eleykTéC NG Etalpeiag
e€eTATOUV TNV EYKUPOTNTA TNC WG TIPOG TLC amapaitnTeg mAnpodopleg mou amalteitat
va eplAapBavovtal amnod tov vopo. H €kBeon eival dtabéotun otov Stadiktuakd Tomo
¢ Etalpeiacg yla 600 xpovo kaBoplletal kal og cUUUOPPwWon UE Tov Mevikd Kavoviouo
KoL Tnv €6vikn vouoBeoia yla tnv Mpootacio TwV MPoowTtiikwy SESOUEVWVY.

5. Antoboxeq
5.1. Mn ExteAeotikad pEAN Tou AloknTtikol ZupBouliou

SOpdwva pe TG dlataelg tou apbpou 7 tou vopou 4706/2020 yia Tov Kwdika
Etatlpikng AtakuBépvnong, Ta Mn Exkteheotikd MEAN AZ («MEM»), mépa armo Ta YEVIKA
KaBNKkovid TouC w¢ MEAN ToU AOKNTIKOU JUUPBOUALOU, €XOUV TN CUOTNUATIKNA
eMmomnTtela kat mapakoAouBnon tne ANYng anodpdoswv ¢ dtoiknonc.
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Ta MEM apeifovtal pe otabepéc amodoxeg («Etnola 2tabepr Arolnuiwaon»). To Uog
¢ EtRolag Ztabepnc Anolnuiwong kabopiletal pe Baon Tov xpovo mou amatteital
yla tnv mapakoAolBnon twv ouvedpldoewv TOU ALOIKNTIKOU ZUPPBoOUAlou, Twv
Emtpomnwy tou, kabwg Kot Tov Xpovo poeTolpaciac twv MEM yla tTn OUUUETOXN TOUG.
Aev meplapBavovtal otnv EtAola Xtabepr) Amolnuiwon ot Tuxov TApPOXEG Tou
xopnyouvtat mpo¢ KAAUTeEpN €EUTNPETNON tTNG Asttoupyiag tng Etatpeiag, onwg ot
XALOMETPIKEG amolnULWoelg, Ta €Eoda petakivnong, Ta tpodeia k.0.k. H Etalpeia
opileL tnv Etrola 2tabepr) Arolnuiwon, Ue yvwuova To YEVIKO eTtinmedo amodoxwy yla
Ta Mn ExTeAEOTIKA MEAN XPNOLUOTIOLWVTOC EPEUVEC CUYKPLTIKAG ETILOKOTINGNC QIO TNV
EMNVLKN Kol TNV evpwmnaikn ayopd. Ta MEM &ev cuppeTéxouv oto BpayumpdBeopo
TMAAVo KIVATPpwV (Bonus), oto MakpompdBeouo mAdavo kwvhtpwv (MIMK) oute kal oTLg
Aownég Mapoxeg, onwe neplypadovtal oto apbpo 5.2 unod titho «Aoumég MNapoxeg &
Juvtaglodotiko Mpoypappoy. Katd to dpBpo 25 nap.3 tou Kataotatikou, ta MEM tou
AoikntikoU ZupBouliov Aapfavouv tnv Ethola 2tabBepn toug Amolnpiwon amod In
Slavoun kepbwv Kol HETA O OXETIKN amodoon TNG €TACLOG TAKTIKNAC EVIKAG
Juvéleuong, kata ta 8IkOTEPa opllopeva ota apbpa 109 — 112 N.4548/2018 pe
Baon ta Mood Tou KATWTEPW Mivaka f TWV TUXOV TPOCAPUOCUEVWY KATA TNV OXETIKA
MPORAedn KATWTEPW, Ta oTola LOIWE WG TTPOC Ta AVEEAPTNTA LN EKTEAECTIKA PEAN Sev
OULVLOTOUV ONUAVTIKA apoBr katd To dpbpo 9 map. 2 mep. a Tou v. 4706/2020. H
Etrola 2tabepr) Anolnuiwon duvatal va anodoBel og (0OMOOO TOU €UPW, KATA TOV
XPOVO KaTaBoANC TNG, £€vo voulopa. H mpoPAenopevn Etrola 2tabepr) Anolnpiwon
mou AapBavouv ta MEM Stapopdpwvetal wg akoAouBwc:

1810tnta MéAoug AlotkntikoU ZupBouliou Etnola ZtaBepr) Amolnpiwon
Mn EkteAeoTikog Avtmpoedpog Eupw 60.000

Mn EkteheoTikd MEAN Eupw 30.000

Mpoedpog Emitponng EAEyxou Eupw 30.000

MéAn Erutporning EA€yyou Eupw 15.000

Mpoedpog Emtpornng YrnowndlotAtwy & Anodoxwv Eupw 12.000

MéAn Emtpornnig Yroyndlotitwy & Armodoxwv Eupw 6.000

Mpoedpol ANwv Emitponwv Eupw 18.000

MéAn AAwvV Emitponwv Eupw 9.000

H avw Etiolwa 2taBepry Amolnuiwon Suvatal ko' oAn tnv SLapkela LoxVOC TNG
MoALtikn ¢ AmtoSoxwy va avarmpooapUoleTal Pe amodaon Tou ALOIKNTIKOU ZUUBoUAlou
KATOTILV OXETIKNC TPOTAONG TN EYA HEXPL KOL TOU aVWTATOU TOC00TOU 25% GUVOALKA
ava mepimtwon péxpL kat tnv ARén tng mapovoag MoAtikig Alodoxwy.

KaBe MEM Ba umopel va CUULETEXEL O€ Ul 1) TTIEPLOCOTEPEC ETMUTPOTEG AVAAOYQ LE
TNV OXeTKN vopoBeoia kal va AapPdvel abpolotikd TI¢ w¢ dvw Etroleg 2tabepég
ATolnULWOELG.
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5.2. EkteAeotikd MEAN tou Alowkntikou ZupBouAiou

To EKTEAEOTIKA LEAN TOU A KATEXOUV TIC £€RG BETELG:

e [Ipdedpog Tou AlolknTikoU ZupBouAiou tne Etalpeiag (Ouiiou) *
e AtcuBuvwy ZUpBoulog tne Etalpeiag (Ouiiou)

e Owovopulkog AteuBuvtrc tng Etatpeiac (Opitou)

e AtevBuvtnc Tou AvBpwrivou Auvapikol tng Etatpeiag (Ouiiou)

H EYA e€etalel Tnv amodoon Twv EKTEAECTIKWY PLeEAWV Tou AZ €TNCIWC KAL TIPOTEIVEL TIG
armodoxEC, OLKELOBEAEIG TTOPOXEC KAl ATONULWOELG TOUC O0TO ALOIKNTLKO 2ULBOUALO
AVOAOYWG. Ta EKTEAEOTIKA PEAN TOU ALOLKNTIKOU JUUBOUALOU €V CUULETEXOUV OTLG
armodAoEL TOU ALOKNTIKOU ZUUPBOUALOU yla TOV OpLOUO TWV armodoxwy, OKELOBEAWY
TIAPOXWV KAl Amol{NULWOEWY TTOU TOUC adopouVv.

Ot anmodoxég Twv EKTEAEOTIKWY PEAWY TOU AlolknTikoU 2UpPBouAlou amotelovvral:
(a) amo tic 2tabepec AmodoxEg,

(B) to BpaxumpdBeopo MAavo Kwntpwv («Bonus»), ebocov mAnpouvtal ot
TPoUTOBETELG, TTOU QAUTO TIPOPAETEL.

(v) Ta MakpompoBeoua MAdava KwvAtpwy, epocov mAnpouvtal oL TpolnoBEsELg, TTou
QuUTA IPOPBAETOLY, Kal

(6) T ANoutég Mapoxeg, OTwe aUTEC Ieplypddovtal oto dpBpo 5.2 uTd TitAo «AoUTEQ
MNapoxeg & Juvta&lodoTiko MpoypapLua».

Emiong, kotd to dpbBpo 25 map.3 tou Kataotatikou, ta ExteAeotikd@ MEAn Tou
AolkntikoU ZupPouAiou Suvavtal pe amodacn TNC €TNOLAC TAKTIKAC [EVIKNAC
JUVEAELUONG va PETEXOUV otnv etnola Stavour kepdwv Tng Etalpelag katd Ta
eldIkOTEPQ 0pLlOpeva ota apbpa 109 — 112 N.4548/2018.

10 Kuptdkoc Tapdvtng — Mpogdpoc Tou AlotknTikol SUpBOUALOU SV CLUULETEXEL 0TO BpaxumpoBeopo
Kat To MakponpoBeopo MAAVO KIVATPWY, WG PACIKOC LETOXOG.
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2taBepeg ATOOOXES

OL 2taBepéc Amobdoxég kataBdAlovtal cUpdwva Ue TNV EANNVIKA vopoBeaia. O
Baoikoc otdxoc TG Etatpeiag elval va mpooeAKUOEL KAl va. SLaTnNProEL OTEAEXN, TA
omola Ba mapéxouv HakpompoOBeoun Kol BLWOLUN avATTTUEN TNG ETILXELPNUATIKAG
Spaotnplotntag tou Ouidou kat cuudwva e TIG aieg mou TN SLETOULV.

OL Baowol mapdyovteg mou AapBavovtal umtodn yla tov kKaboplouod Tou emuEdou
Twv otaBepwv amodoxwv sivat:

=  To eninebo B€ong oto mivaka ecwtepkng Babuovounong (Grading),

" H QUYKPLIKN ETLOKOTNON ovTtioTolywv BEcEwvV 0€ €TALPElEC TTAPOUOLOU
Hey€Boug kal KAadou otnv EAANVLKN Kal EVPWTAIKY ayopa,

=  H oxetkn eunelpiao kat §£€LOTNTEG TOU OTEAEXOUG TTIOU ATALTOUVTAL YLA TN
OUYKEKPLLLEVN BEon).

Ot 2taBepéc Anodoxeg meplhaufdavouy avd MePMTWon TOV TAKTIKO U8B0, mou
kataBaretal péow ulobodooiag. Eniong Suvatal va amodoBolv og LOOTOCO TwWY
EUPW, EEVO VOLLLOHA XPNOLUOTIOLWVTOG TN OUVAAAQYUATIKN LOOTLUIQ KATA TOV XPOVO
kataBoAnc. Ot ZtaBepéc Anodoxec duvatal va avampooapuolovtal Ye Baon tov
TANBWPLOUO, TNV ATOULKH amddoon TOU OTEAEXOUC KATOTILV OXETIKNG POTACNG TNG
EYA.

BpayunpoBeopo MAdavo KwvAtpwy («Bonus»)

210 MAaiolo ™G emiteuéng Twv BPaxUTPOBECUWY OLKOVOLLLKWY KAl AELTOUPYLKWY
oTtoxwy, n Etalpeia mpoodépel €trolo mpoypappa Bonus. To oxetikd mAGvo eival
SoUNUEVO, E OKOTIO TNV UTIOOTAPLEN TWV ETUXELPNUATIKWY OTOXWY, KaBwg Kal TNV
eMPBpaBevon Twy oTEAEXWV yla TNV anddoon Toug.

OL Kuplol Asikteg Antodoonc (KAA) kaBopilovtal €tol wote va avtkatomntpilouy
oTpaTNYLKA BapuTnTa KAl onuacio Toug yla tnv enttuxia tng Etatpeiag. H mAnpwun
Tou Bonus Baoiletal otov Babuo emitevéns Twy oToxwy Tou Kabe KAA, kabBwc kat
oTnVv aflohoynon tTng atoutknc anodoonc. Ot KAA mou XpnolomolovTal yla Ty
anédoon tou Bonus elvat: Ta Képdn mpo Popwv kat Tokwv, edetng EBIT tng
Etalpeiag, ot KaBapeég MwAnoelg katl to Kepahato Kivnone (Working Capital).

Baoikog KAA yla tnv amodoon tou Bonus eival To €triolo EBIT.
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Katwtato ‘Opto: Ma tn anddoon tou Bonus, n Etatpeia mpémnet va emtUXEL KATA TO
elayLoto to 90% tou EBIT.

Meéyloto ‘Oplo: Me emiteuén avw tou 110% yla kaBe KAA, To avwIaTto MOC00TO
TANPWUNG Tou Bonus opiletal oto 120%.

OL amodoxég tou Bonus katafdAlovtal pia dopd Ttov Xpovo, Kal adou E€xel
oAokAnpwBel n atloAdynon tg anddoonc.

Ynuewwvetal €dw, OTL TO PEYLOTO TIOCOOTO TOU TUXOV BpaxumpodBecpou mAGvVoU
(Bonus) ekAoTOTE CUUHETEXOVTA KAT £€T0C, Sev Eemepvasl To 50% Twv €Tnolwv
otaBepwv amodoxwv Tou.

Ot KAA Ba afloAoyoUvtal TAKTIKA Kat evOEXeTaL va TpomomolnBouv av kplBel
anapaitnto, yla va SlacdaAloTeL N evapUOVLON TOUG LE TOUG aTOX0oUC TG Etatpeiag
o€ éva eupeTaBAnto neptBarov. To AloknTiko ZupBouAlo tng Etalpeiag Stabetel
TN OLAKPLTIKY) EUXEPELQ, UETA KOl Ao OXETIKN Tpotacn TN EYA, va emAEEeL TOUG
kKatdAAnAoug KAA mou efumnpetolv ToucC PpaxumpoBeoOUC ETIXELPNOLAKOUG
0TOX0UG TG Etatpeiag.

Ta EkTeAeOTIKA PLEAN TOUu A TTOU CUUUETEXOUV OTO ETr)olo Bonus eival o AleuBuvwy
YUpBouAog tou Outdou, o Owkovoulkog AteuBuvtrc tou OptAou kat o AteuBuvtng Tou
AvBpwrilvou Auvapikou tou Outhou. Emiong, ouykekpluéva oteAéxn otnv EAAASa kal
OTLG BUYATPLKES TOU €EWTEPLKOU CUUDWVA LLE TOV TIVAKA ECWTEPLKNC Babpovounong
(Grading) t¢ Etatpeiag kat Twv Buyatplkwy, €xouv TN duvatoTNTA CUUUETOXNG O€
avTioToLyo MAGVO KIVATPWY, KATOTILV armodaonc tou apuodiou opyavou.

To Bonus elvat olkeloBeAng mapoxn 1tng Etalpelag, mou mapéxetal amo
eAeuBeplotnta NG Etatplag pe emdpuAaén tou SIKAlWHATOG TNG VO AVAKAAECEL,
TPOTIOTIOLNOEL | KATAPYNoeL TN SUVATOTNTA TAPOXN G TOU OTOTEOATIOTE.

MakpomnpoBeopa MAdva Kivitpwy

(a) Nevraetég MAGvo Kwvntpwv (MMK)

To Mevtaeteg MAGvo Kivntpwy kaAumtel tnv mepiodo 1.1.2024 €wg 31.12.2028 kat
adopd AMOKAELOTIKA Ta HEAN TNG AlolkntikAg Opddag tou Opidou, Atol:

e AleuBuvovta SUpBoulo tou Opthou (CEO)?

e  Owkovoulkd AleuBuvtn tou Ouidou (Group CFO)

e AteuBuvtr AvBpwrivou Auvautkou Tou Outhou (Group CHRO)

2 MGvvng Mmoupag —AleuBivwy 2UpBoulog tou Opidou amd to Méto tou 2024
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e AleuvBuvtr Marketing tou OuiAou (Group CMO)
e AleuvBuvt Edodilaoctikig AAucidag tou Opidou (Group CSCO)

Ma tnv anddoon kat mapakoAouBnon ¢ eniteuéng Tou mapamdvw MAAvVou opiletatl
w¢ povadikog Asiktng Antddoong to EBITDA tou Opidou oe 150.000.000 Evpw tnVv
31.12.2028, onwg autd avtikatomntpiletal otov mopakdtw mivaka pall pe ta
avtiotolya mood mou adopolv KABE ula amno Tig B€0elg TG ALokNTIKAC Ouadag.

NMevrastég MAavo 1.1.2024 - 31.12.2028
EBITDAos €  120.000.000 | 135.000.000 | 150.000.000 165.000.000  180.000.000

Enitevén 80% 90% 100% 110% 120%
(%)
KAipaka

A 50% 75% 100% 125% 150%
Anobdoong
CEO 1.400.000 2.100.000 2.800.000 3.500.000 4.200.000
Group CFO 600.000 900.000 1.200.000 1.500.000 1.800.000
Group CHRO 500.000 750.000 1.000.000 1.250.000 1.500.000
Group CMO 500.000 750.000 1.000.000 1.250.000 1.500.000
Group CSCO 500.000 750.000 1.000.000 1.250.000 1.500.000
uvolo
npog 3.500.000 5.250.000 7.000.000 8.750.000 10.500.000
Anééoon
(%)
Anoboon

2.9% 3.9% 4.7% 5.3% 5.8%

npo¢
EBITDA

H armobdoon twv napanavw apolBwy Ba rpaypotonoinBel pe Stavopr anod Ta KEpdN
¢ Etalpeiag otoug dikalovyoug to 2029, adou afloAoynBolv to amoteAéopata
EMITEVENG TOU OTOXOU €yKPLBOUV amod TO ALOIKNTIKO ZULPBOUALO Kot eykplBoUv Kat oL
OLKOVOULKEG KATAOTAOELG Tou 2028 armod tnv Taktikn Mevikn Zuvéleuaon.

Eniong, oe mepintwon emnitevéng moooTikd evSLAUECSOU OTOXOU O UTIOAOYLOUOC TNG
anédoong Twy moowv Ba yivetal avaloyikd (pro-rata).

Napdadelypa: €otw OtL tnv 31.12.2028 1o EBITDA ToU opilou avépxetal o€
160.500.000 Eupw (emiteuén 107%), tote oL cuppetexovteg Ba AdBouv to 117,5%
TOU 0TOYOU TOUG.

Ye mepimtwon ARENG N Abong yla oovdnmote Adyo NG amaoxoAnong Twv Stkatouxwy,
OMW¢ avadEPeTal Kal oTnv LoxVouoa TOALTIKY amodoxwy, Ol TMANPWHEG Kal n
nepiodog eldomoinong mMpEMeL va CULPOPPWVOVTAL UE TIC LoXUOUOEC SLATALELS TOU
vopou, avaloya e TIGC ouvBrkeg AUong r ANENG tng amaocxoAnong. EmumAéov,
TiBevtal o€ oYU TA TMAPOKATW OCEVAPLA YL TNV AMOTANPWHUR Tou [eviaeToug
MAd&vou:
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»  Je meplmtwon a) ARéng/Avong tng cuupaong epyaciag Aoyw Bavatou, B)
ouvTa&lodoTNoNG, Y) AMOAUTNG LOVLLNG avarmnplag ) MANPoUC avikavotnTag
oVudwva pe tnv vopoBeoia, §) katayyehiag tng cupuBaong epyaciog ano tnv
eTapela  yla  owovdAmote Aoyo (mMANV  MEWBAPXIKWY 1 TIOWIKWV
napantwpdtwy), To MAavo Ba amodidetal avaloykd (pro-rata) otn Anén
TOU, CUUPWVA E TO XPOVO CUUUETOXNC TOU CUUUETEXOVTA KAl TNV EMiTeLEN
TOU OTOXOU.

»  Je mepimtwon katayyeAiag g ocvupaong epyaociag amod tnv Etalpsia yua
MEBapyIKA 1 TOWIKA TOPATMTWHATA, OLKEOOEAOUC amoxwpnong Tou
OUMUETEXOVTA XWPLG TNV ouvaiveon tng Etalpeiag mpv amod tnv nuepopnvia
anodoong, to MAdvo dev Ba amodideTal, evw 0 AmMoXwWPwWV yla AUToUG TOUG
Aoyoug dev Ba AaBeL apolfn.

= Jemeplmtwon avrikatdotaong 8€onc f mpoaywyng to MNMAdvo Ba anodibetat
avaloylka (pro-rata) otn Anén tou, cUUdwWvVA UE TO XPOVO CUUUETOXNG TOU
OUUUETEXOVTA KAL TNV EMTEVEN TOU OTOXOU.

(B) MakpomnpoBeopo MAdvo Kivatpwy - Npdypappa Awpedv AldBeang Metoxwyv
(Performance Stock Awards («MMNK»), katd apBpo 42 a’N.4172/2013.

To mAavo MK eival éva KuAlopevo poypappa Swpedv S1aBeonc LETOXWVY (UETOXEC
anodoong/ performance shares) mou amookomel otnv  emitevén  Twv
LAKPOTIPOBECUWY OTPATNYIKWY 0TOXWV TNG Etatpeiag, Tnv asidopia tng, kabwg Kat
TV eruBpafeuon, dlatrpnon Kol avayvwpeLlon tng CULBOANC TwWV UTIAKTEWY OTNV
MoALtikry ATtoS0ox WV IPOCWTIWV.

OL petoxég amodoong amodibovral, ePpooov TANPOUVTOL OPLOUEVA KPLTNPLA
anodoong. Ot LETOXEG amodoang £XOUV WC OTOX0 va wBNOoOoLV TN SLOIKNTIKY ouada
¢ Etalpeiag va Swoel mpotepaldtnTa o€ SpaoTNPLOTNTEC TTOU EMNPEALOVY BeTIKA
™V afla Twv HeToXwy TNC. O OKOTOC TWV HETOXWY anodoonc, TI¢ onoieg Suvatal va
AGBeL To oTéAEXOC WC amolnuiwon yla TNV en{tevén Twv oTOXWV €lval va ouvOEDEeL
TO CUUDEPOVTA TWV OTEAEXWYV TNG UE QUTA TWV PETOXWV Kal va adupnAateital to
aloBnua miotng twv oteAexwv TNg Etatpeiag otn Olaxpovikn emiteuén Twv
OTPATNYLKWY TNG OTOXWV.

H B€omion tou MIMK anodaaciletal anod tn Mevikn Xuvéleuon. To MIMK amoteleital
amno TPelc avetaptnTouC SLOKPLTOUG KUKAOUG, eVW KABE KUKAOC TepAaUBAVEL TPLETN
neplodo anddoong, Ue NUEpOUNVIA TIPWTNG AELOAOYNONG VLA TOV TPWTO KUKAO TNV
31n AekepPpiou 2025.

O log kUKkAoG adopd oe dwpeav SLABeon UETOXWY €VTOG Tou 2026, TPOC TOUG

TEALKOUG SIKALOUXOUG PE KPLTNPLO TNV emiteuén otoxwv amodoong KAA, katd To
XPOVLKO Stdotnua amd 1.1.2023 €wg 31.12.2025.
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O 20¢ kUKAoC adopd oe Sikalwpa anokTnong LETOXWY, EVIOS Tou 2027, oG TOUG
TEALKOUG SLKALOUXOUG PE KPLTAPLO TNV €miteuén otoxwv amoddoong KAA, katd to
XPOVLKO Stdotnua amd 1.1.2024 €¢wg 31.12.2026.

O 30¢ kUKAoC adopd oe Sikalwua amokTnong LETOXWY, EVIOS Tou 2028, TPog TOUG
TEALKOUG SIKALOUXOUG UE KPLTAPLO TNV emtiteuén otdxwv amodoong KAA., katd to
XPOVLKO Stdotnua amd 1.1.2025 €wg 31.12.2027.

Aev gival amapaitnTto otL Ba StaveunBel ioog aplBuog petoxwv oe kKABe KUKAo. H
OUHHETOXN €VOC SlkaloUuxou o€ &vav KUKAO &V QmOKAELEL TNV CUUUETOX TOU Kal
0TOUG AAAOUG KUKAOUG.

H amoboon tou MIMK e€aptatal amd mpokaboplopévoug KAA, oL omoiol
Stapopdwvovtal wg e€NG:

KAA yia tov 1o kat 20 KUkho (2023 — 2026)
H anddoon twv mpwtwy SUo KUKAwV Ba a&loloynBel pe Baon ta €€nfg Svo KAA, oe
(oo mooooTo:
e Tomooootd avénonc tou neplBwpiou EBITDA (EBITDA margin)
e Meiwon tou KedaAraiou Kivnong (“KK”) w¢ mocootd twv KabBapwv
nwAnoewv (operating working capital as % of net sales)

KAA yio tov 30 KUkAo (2025 —2027)
Ma tov 30 KUKAO, ol KAA kol TocooTtwor) Toug Stapopdwvovtal ws eENG:

e Tomooootod alénong tou neplBwpiou EBITDA (EBITDA margin) 40%

o Kepdn ava Metoxn (Earnings Per Share — EPS) 30%

e Meilwon Ekmoumnwv AvBpaka (CO; Carbon Emissions — CO, CE Scope 1,2)
30%

Ot KAA Ba duvavtal va aflohoyoUvTtol TAKTIKA Kal evOExeTal va tpomomnolnfouy, av
kpBel amapaltnto, ano tnv Taktikn Etnota M'evikr Zuvéheuon, yla va SlaodaAloTel
N EVAPUOVION TOUC UE TOUG HakpoTpoBeopouc oToxoug tng Etalpiac. Na autd tov
AOy0, TO ALOIKNTIKO XULPBoVALO tng Etalplag Ba €xel tn OLAKPLTIKY) EUXEPELR VA
npoteivel otnv Taktik Etola levikn Zuvéleuon 1o TANBOG, aAAd KoL TOUC
KatdAAnAouc KAA avd KUKAO pe eAdXLOTOUC Toug U0 Kal MEYLOTOUC TOUG TPELG KAA
yla kabe kKUKAO, TpOKelpEvou n Taktikry Tevikr) ZuvéAeuvon va amodaoiosl.
EvOelkTikA Kal OxL TEPLOPLOTIKA, avadepovtal miBavol pelhovtikol KAA mou
evdéxetal va eloaxBouv oto MIMK onwc: EBIT%, AmoSoon Emevéupévou Kepataiou
(ROCE), >uvoAikr; Anodoon Metoxwv (TSR), KAA mou oxetilovtal pe to ESG kal
omolodnmote ahAoc KAA kplBel amapalitntoc.

H emuBpaPevon péow MMK Ba Aaufavel xwpa pe t Stdbeon dwpedv PETOXWV
0Toug OLkalouxoug oto 40 €T0¢ (ATOL, KATA TO EMOUEVO €TOC TNC OAOKARPWONG
EKAOTOU KUKAOU), adol €xouv afloloynBel ta amoteAéopata anodoong twv KAA ki
€xouv eykplBel amod to Alolkntikod ZUpBoUAL0. To ALOKNTIKO ZuUBoUALo Ba opllel To
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Olog tou MIK yla KABe CUUUETEXOVTA, WOTE N afla Twv PETOXWV TPOG SWPEAV
SLaBeon va unv Eemepvdel To €tiolo moood tou Ppaxunpobecuou mAGvou (Bonus)
TOU €KAOTOTE OULPETEXOVTO KOTA TO TIPWTO £TOG EKACTOU KUKAOU.

2nuelwveTal edw, OTL:

) TO PEYLOTO TOOOOTO TOU TUXOV BpaxumpodBecpou mAdvou (Bonus) ekdotote
OUUHUETEXOVTA KOTA TO TPWTO £TOC €KAOTOU KUKAoU, Sev Eemepvdel To 50% Ttwv
€TNOLWV o0TtaBepwv amodoxwV EKACTOU CUUUETEXOVTA KAl

(L) N oUVOALKN a&la Twv Tpog SlaBeon PETOXWY, Yl OAOUG TOUC OUUUETEXOVTEC, O€
Ba Eemepaoel yla Tov 10 TpLetn KUKAO (2023 pe 2025) to moood twv 900.000 eupw yia
TOV 20 TPLETH KUKAO (2024 pe 2026) to mood tou 1.100.000 eupw Kal Tov 30 TPLETA
KUKAO (2025 pe 2027) to mood tou 1.900.000 supw.

Y& KABe mepinmTwon 0 CUVOALKOC apLlBUOC TwV HeToXWY Tou Ba dtateBouv Kat oToug
TPELG TPLETEIG KUKAOUG, be Ba femepdaoel to 0,7% TOU OUVOALKOU QpPLBUOU TwV
UPLOTAPEVWY LETOXWVY, ATOL 467.954 peTOYEC.

O mapakdtw Tivakag meplypadeL TOV UNXaviopo tou MIMK:

'Etn 0 1 2 3 4 5 6

o8 Méetpnon g
£0TILO a
MMNK1 X 4 KGkAog A§LloAdynong Anddoong kat
ZTOXWV ,
ApoiBr

o8 Métpnon tng
£oTtL g
MnNK2 cm =1l KukAog A§LoAdynong Anodoaong Kot
ZToXWv ,
ApoBry

of Méetpnon g
€ ;
MnK3 c’mwn KukAog A§LoAdynong An6doaong kot
ZTOXWV ,
ApoiBr

Katwtoato ‘Opto: Ta tnv anodoon tou MIK, n Etalpeia mpEmMeL va EMITUXEL KOTA TO
e\ L0TO TO 75% emitevéng ava KAA kal avd KUKAO.

Méyioto 'Oplo: Opiletal oto 100% tnc emitevénc yla kaBe KAA kot ava KUKAO.

Ta EKTEAEOTIKA HEAN TOU AY TOU CUUHETEXOUV oto MIK elvat o AleuBuvwy
2UpBouAog tou Outhou, o Otkovoulkog AteuBuvtic tou OptAou kat o AteuBuvtng
Tou AvBpwriivou AuvapikoU Ttou Opidou. EmumAéov, mTépav TwV OVWTEPW
EKTEAEOTIKWY HEAWV TOU A, OUPUETEXOUV Kal oL [evikol AleuBuviég Ttwv
Buyatplkwy etalpelwyv tou Outdou, otnv EANGSa, otnv MoAwvia, otn Poupavia,
otnv Toexla, otnv Oukpavia, otnv 2epPia, otnv BouAdyapia kat otnv Ouyyapia
kaBw¢ kat o AteuBuvtr¢ MapkeTvyk tou Opidou kat o AleuBuvtig EpodlaoTikng
AAuoidag tou Optdou. Tooo otnv EANGSa 600 kal ot BUYaTPIKEG ETALPELEC TOU
Outhou. MpooBetec katnyopieg otedexwy, oUUPWVA UE TOV TIVAKO E0WTEPLKNG
BaBuovounong (Grading) otnv EAAGSa kot otlg Buyatplkég tou OpiAou,
ouppetéxouv oto MIMK katomy anddacng tou appodiouv opydvou.
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To Mpoypappa Awpeadv AldBeong Metoxwv Ba SlEmetal amod TG SlaTtAEeLlS Tou
apbpou 114 tou v. 4548/2018 kal avtioTolya amo TG dlatagelg Tou apbpou 42 a
N.4172/2013. lNa Tov okomod vAomoinong tou Mpoypaupatog n Etatpla Ba Stabétel
(dlteg¢ petoxéc mou Ba amoktwvtal  Ba €xouv amoktnBel, cuudwva pe TNV
napaypado 3 Tou apbpou 49 v. 4548/2018.

Ol petoxég mou Ba SlatiBevtal Ba elval KOWEG OVOUAOTIKEG HUETOXEG pe Olkalwpa
bnRdou kat Ba evowpatwvouv OAa ta SIKalwUATA, oV TIPoBAEMOVTAL OTOV VOUO
Kat oto Kataotatikd tng Etatplac.

H afla twv mpog StaBeon petoxwv Ba kabopiletal and to Alolkntikd ZupBouAlo
Heta anod Elorynon tng EYA BAoel tNg xpnUatlotnplakng a&lag tng HeToxng oto
KAE(OLUO TNG TIPONYOUUEVNC NUEPOG QMO TNV AVOKOVWON OMOTEAECUATWY TWV
xpnoewv 2025, 2026, 2027 (edetnc: «Atia Metoxnc») kat Ba SiatiBetal otouc
Skalouxoug pe anodaon tng TN Etnolag Taktikng MNevikAg 2uvélevong, n onola
elval koL To appodlo Opyavo yla TNV €yKPLON TwV ETNOLWY  OLKOVOULKWY
KATAOTAOEWY, TNV emiBefalwon enitevéng Twv otoXxwv Kot TNV ANPn amodaonc yLa
™ Swpeav SLavourn Twy LETOXWV.

To ev Aoyw TMpoypappa amotelel olkeloBeAr) mapox tng Etalpelag amod
eAeuBeplotnta, mou pmopel va tpormormolnBel 1 va avakAnBel povouepwg
OTOTESATIOTE Ao AUTHY, XWwPIg va Blyovtal kektnuéva dikalwpata, Ue e€aipeon tnv
nepintwon twv Bad Leavers 6nwc avadépetal otnv napaypado 6 OYXETKA UE TNV
AnwAela Béong. Tétola TUXOV Tpormormoinon f avakAnon 8&ev cuvIoTA o€ Kapia
nepintwon povopepr) ATk LETABOAN KAl OL CUUUETEXOVTEG OLdEUia aiwon Ba
€xouv n dlatnpouv évavtl tng Etalpeiag o O,tL adopd €8Ikwe to Mpdypappua. H
Etawpeia oe kapia mepimtwon dev deopeveTal va cuvexioel i va dlatnproeL f va
ebapuooel (6o R MAPOUOLO TPOYPAUUA, HETA TNV AREN g SLdpKelag Tou
MPOYPAUUATOG, NTOL LETA TNV OAOKANPWON KAl TOU TP(Tou KUKAOU.

Noumeg mapoxeS & ZuvtalodoTIKO POYPAUUA

To mAGvo mapoxwv €xeL oXeOLAOTEL yLaL VOL EVIOXUCEL TO OUVOALKO TIAKETO Artod0oXwWV.
YTIC ETOUPLKEC TIAPOXEG TEPIAAUPAVETAL ETAUPIKO AUTOK(VNTO, KWVNTO TNAEPWVO,
aoPAAeLa UYELOG KAL KAPTA KAUGTHUWV.

H Etawpeia mpoodépel emionc opadiko aodaAloTkO cUVTOELOOOTIKO TIPOYPAUUA,
EVAPUOVIOUEVO UE TNV Ayopd KL OTIOlA TTOPOXH KATABAAAETAL OO TNV avVTioTOLXN
a0POALOTIKA  €TAPlO UTIO TOUC OPOUC TOU €KAOTOTE LOXUOVTOC OMadlkou
A0POALOTIKOU ouVTAELOO0TIKOU TIPOYPAUMOTOC Kol GOPOAOYEITOL AUTOTEAWS LE
Bdaon Vv LoxVouoa dopoAoyikn vouoBeaia. Eva KaAd SOUNUEVO TIPOYPALUA YLa TA
EKTEAEOTIKA LEAN TOU ALOLKNTLKOU ZUUBOUALOU Kat yla ALOIKNTIKA OTEAEXN BACEL TNG
eowTteplkng Pabuovounoncg (Grading) tng Etawpeiag, mailel kalpto poAo otn
14
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OUVOALKN TOUG eunpepia Kat olkovoulky acdaiela Twv EkteAeotikwyv MeAwv Tou
AlokntikoU ZupBouAiou. Mpoodépovtag éva Loxupod cuVTAELOSOTIKO TTPOYPAUUQA, N
Etawpeia oxL povo mpooelkUel kopudaia TaAévta, aAAd evioxUEL emiong Tn
Slakpatnon kal adooiwon Twv eKTEAECTIKWY UEAWV TOU ALokNTIKoU ZupBouAiou.
H péylotn elodopd tng Etalpelag oto ouvtaflodotikd mpoypauua duvatal va
aveépyeTal €wg kat 20% Tou €TrGLOU TOKTIKOU ULoBou.

6. AnwAela ©€ong

2e meplmtwon ARéng R AUong yla olovEATIOTE AOYO TG ATAoXOANONG TwV EKTEAEOTIKWY
MeAwv, ol TANPWHEG Kal n Tepiodog eldomoinong MPEMEL val CUUHOPDWVOVTAL UE TIC
loxVouoeg SlaTALELC TOUu vopou, avdloya Ue TG ouvBnikeg Avoncg f Anéng tng
anaoxoAnong. EmutAéoy, tiBevtal oe oYU TA MAPAKATW CEVAPLA YL TNV TTANPWLL TOU
Bonus kat tnVv dwpeav Slabeon petoxwv (MIMK):

= Je meplmtwon ARéng/Avong tng oupPacng epyaciag Adyw Bavatou,
ouvtaglodoTNoNGg, OALKAG LOVLUNG avarnelag, amoAuTnG LOVIUNG avarnpilog f
TAPOUG avikavoTntag cuudwva pe TNV vouobeaotia, To Bonus Ba amodidetal
avaAoyLka (pro-rata) pe BAon Toug oTOXOUC KOL TO TTOCOOTO EMITEVENC KATA TNV
AnEn/AUon kat ot Swpeav petoxéc Ba diatiBevtal oe kabe KUKAO amoddoong
avaAoyLKa (pro-rata) avaAoya e TO TOC0O0TO KAL TOUC OTOXOUC ETTEVENC KATA
™V Avon/Anén.

= Je mepimtwon katayyehiog tng ocuuBaong epyaciag amo tnv Etapsio yla
omolovOAToTe AGY0 TANV TWV OVWIEPW QVOPEPOUEVWY, OLKELOBEAOUG
QIoXWPENONG TOU CUMUETEXOVTA XWPLC TNV cuvaiveon tng Etalpelag mpv amnod
NV nuepounvia anddoong, to Bonus dev Ba amodidetal, evw 0 Amoxwpwy yLa
auTtoUG Toug Adyouc Ba Bewpeital Bad Leaver kat dev Ba Sikatovtal va AaBel
Swpeav LETOXEC e Baon to MKITT.

7. AN\ayn otov EAeyxo

Ye nepimtwon mou umdpéel aAdayr otov €Aeyxo, n onoia odeiletal oe mwAnon tou
OUVOAOU TOU EVEPYNTIKOU I OTNV TWANON TIOOO0TOU HETOXWV TG Etalpeiag mou
obnyel oe véa mAetoPndikn cuvBeon NG UETOXIKAG BAONG, TOTE KOL LOVOV TOTE, TO
Bonus Ba kaBiotatal apéowd kataBAntéo (kat Ba umoAoyileTal avaloylkad (pro-rata)
e BAon TOUC 0TOXOUG KAL TO TIOOOOTO ETUTELENG KATA TNV OAAQY T OTOV EAEYX0), EVW O
aplBuog twv mpog dwpedv Slabeon petoxwv Ba umoloyiletal kat Ba amodidetal
avaAoyika (pro-rata), avaloya HE TO MOCOOTO KAl TOUG OTOXOUG ETTEVENG KATA TNV
aAlayr) otov €Aeyyxo.
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8. ZUUPBACELG pe LEAN TOU AloKNTLKOU ZUBouAiou

Ol cUUPBACELS TWV EKTEAECTIKWY HEAWV €ival aoploTou xpovou kal bev TpoBAEmouv
SLaltepeg UTIOXPEWOTELG, TTEPAV ATIO TIC CUVHABELC KOL QUTEC TTOU (VAL UTIOXPEWTLKEG EK
NG EPYATIKAC VopoBeaiag.

9. NpoowpLveC MapekKALOELS

Y€ eCALPETIKEC TIEPLOTACELC ETUTPETETAL N TIPOCWPLVH TIAPEKKALON ATIO TNV EYKEKPLUEVN
MoAttikr) Artodoxwv, epocov:

v' umoBAnBsl amd tv EYA OXETKA €L0MYNON TPOC £YKPLON OTO ALOLKNTIKO
YupPouALo,

v\ N TIPOTEWOUEVN TIAPEKKALON aPOopd TIC amOSOXEC TWV HMEAWV ALOLKNTIKOU
YupBouAiou,

v’ 'n  rmapékkhon  kplvetal  amopaltntn  ywe  tv gfurnpétnon  Twv
HokpompoBeouwy ouudepoviwy tTng Etalpelag oto oUVOAO NG 1 yla TN
StaopaAion TnG BLwouoTnTAC TNC.

10. Awadikaaoia Eykpiong Epappoyng kot AvaBewpnong tng
MoAttikig Armodoxwv

H NoAttiky Amodoxwv eykpivetal amd tnv MeVIKNC ZUVEAEUON TWV HUETOXWV TNG
Etalpeiac. H Pndog twv petoxwyv enl tng MoAtikng Anodoxwv eival deoueutikr. H
MoAwtikry Amodoxwv emnaveéetaletal stnolw¢ amd tnv EYA, Tmpokelpévou va
StaodaAiletal n epappoyr) TG, N EVAPUOVLON TNG UE To LoxVov KABe dopd VOULKO Katl
KQVOVLOTIKO TAaoL0, KaBwE Kal KE TG CUVOAKES TNG OLKOVOULAG KAl TNG ayopdc.

H MoAttikn Amtodoxwv duvatal va avabswpe{tal o€ TakTikn BAon LETA amod mpotacn
¢ Emwpomig mpog to AloKNTKO JUHUPBOUALO HETA amd  OCUVEKTIUNON 1TNG
oupPBouAeuTIKAG WAdou TG TeVIKAG ZuVEAEUONC TwV HPETOXWV €Ml tng ‘ExBeoncg
Amodoxwv. Eldikotepa, n EYA untoBdAel mpog €ykplon tn véa MoAwtikr) Artodoxwv oTo
Alokntikd ZupBoUAlo NG Etalpeiag. Katomy tng eykploewe tng amd 1o ALOKNTIKO
YupBoUAlo, n véa MoAwtikry Amodoyxwv umoBarletal mpog¢ YnRdlon otn Tevikn
Yuvéleuon. H Prdog Twv PeToXwY elval SEOUEVUTIKA. € MEPIMTWON KATA TNV omola n
Fevikn 2uvéAleuon Sev eykplvel Tnv mpotewvouevn vea MoAttikn Amodoxwy, n Etalpeia
ouveyilel va katafAAAEL TIC apoBEC Twy peAwV Tou AlolkntikoU ZupBouAiou pévo
oVpdwva pe TNV TEAeutala eykekpluévn TMoAtikry Amodoxwv kol UTIORAAEL
avaBewpnuévn MoAttikry AodoxwV POG €yKpLon Ao TNV EMOLEVN YEVIKH CUVEAELO).
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SARANTIS MOAITIKH ANNOAOXQN ETHOS

Creat brands for everyday

H dlapkela Loxuog tng MoAwtikng Artodoxwv dev umnopel va umepBaivel Ta técoepa (4)
€TN Ao TNV €yKPLOT TNG armo tn Tevikn ZuveAeuon.

11. AnNpOCLOTIOLAOELG

H MoAttikr) Amodoxwy, pall pe tnv nuepounvia kat ta anoteAéopata tne Yndodopiag
NG Tevikng Zuvéleuong UToBAAAETAL 0 SLATUTIWOELG SNUOCLOTNTAG KOl TIAPAUEVEL
StaBéoun otov Stadiktuakd toOmo sarantisgroup.com tng Etalpeiag ka® OAn n
Stdpkela Loxvog tng.
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