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O O og Zapavtn oto nMAeupo Tou ZiklopLdeiov 16pUpATOC KA TOU
Kévtpou Dhofeviag Acuvodeutwv AvnAikwv IAiov

O Oupwog Zapavin, otaBepog otn Slaxpovikn OS€oueucn Tou yla umevBuvn
ETUYELPNUATIKOTNTA KAl €ViOXUON TNG KOWWVIKAG OUVOXNG, UAomoinoce 600
ONUOAVTIKEG Xopnyieg o dopeic O eMITEAOUV OUCLAOTIKO £PYO YLO EUAAWTEG OUASEC.
310 mAaiolo autd, o Oulog otnplée To Ziklapidelo 16pupa, €vav Opyaviopo e
SloXpoVIKA Tapoucia oTov XWPo TNG €l8IKAG OYWYNAG KoL TNG EMAYYEAUOTLKAG
EKTIALSEVONC ATOUWY LLE VONTLKA avamnpia , tpoodEpovtag mpoiovta amnod TG LAPKES
AVA, SANITAS, FINO, NOXZEMA kat AFROSO. H xopnyia KOAUTITEL KOONUEPLVEG
QVAYKEC UYLELWVAG Kol ¢povtidag, evioxvovtag tn Aeltoupyia €vog ¢opéa Tou
OUUBAAAeL otnv ekmaibeuon, TNV KOWWVIKY €vOUVAHWON Kol TNV aflOTpemnn
SlaBiwon Twv whehoupévwy Tou.

«H urntootriptén touv Ouidou Sapavtn amoteAEl ouoLAOTIKA EVIOYUON YL TO EPYO LUAG.
Mag ETUTPENMEL VA OCUVEXIOOUUE UE OUVETIELA TNV TTPOOTIAYEL UaG yLa TN dnuLoupylia
EVOG o@aAOUG Kol UTTOOTNPLKTLKOU TTEPLBAAAOVTOC yLa TOUC EKTTAULOEUOUEVOUG LUOCH,
6NAwoe ekmpdowmog tou Ziklapldeiov ISpupatoc.

MapdA\nAa, o Ouplhog avtamokpiBnke oto aitnua tou Kévtpou @Oulofeviag
Acuvodeutwv AvnAikwv IAlou, to omoio Aettoupyel amod tov Alebvry Opyaviouod
Metavaoteuong, Ue tn xpnuatodotnon tou TAMEY — Taueia Metavaoteuong Kot
Eowteplkwy YoBeoswv kat T ouyxpnuatodotnon tng Evpwmnaiknig Evwongc.

Jto mAaiolo autd, o Oullog mpooédepe avinAlakd, KABAPLOTIKA TPOCWIOU,
EVUOOTIKEC KPEUEC Kal €dn mpwtwv PBonbBewwv. Itn dounp dlofevouvratr 30
oaouvodeuta kopitola, nAkiog amd 12 éwg 18 £Ttwyv, Ta omola TPOoEPYOVTOL OO
dlaitepa EVAAWTEG CUVONKEC KAl £XOUV AVAYKN OO €va 0TOOEPO KAl UTIOOTNPLKTLIKO

‘Opdog Zapavn

Me €dpa tnv ABrva kat €xovtag dlaypddet Pla wotopia dvw twv 60 Xxpovwy oto xwpo, o Oplog Zapdvtn amoteAel pua
TIOAVEBVIKR eTalpeia KATAVOAMWTIKWY TIPOIOVIWY HE SLOPKWCE ETEKTEWOUEVO YEWYPADIKO aAmoTUTWHA KAl Kopudaia
brands. H dpactnpidétnta tou Opidou emikevipwyvetal ota poiovta Opopolag - Mepuroinong Aéppatog — AVTINALGKAG
Mpootaoiag, Mpoowrtikng Ppovtidag, Owiakng Ppovtidag, Kabwg Kal OTIG ZTPATNYIKEG ZuveEpyaoieg, TTpoodEpovTag oe
K@Be katnyopia LYNAARC TOWOTNTAC onApata Tou eival Kopudaia OTIC TPOTIHACELL TWV KATAVOAWTWY. Mg évtovn
dpacTNPLOTNTA O€ SEKATPEIG XWPEG OpYyavWHEVEG o€ 8 business units — EAM\Ada (cupmeplapBavopévng tng Moptoyaiiag
Kal emleypéevwy dlebvwy ayopwv), MoAwvia, Poupavia, BouAyapia, Autikd BaAkavia, Toexia & ZAoBakia, Oukpavia,
Ouyyapia — o Ophog dlatnpel Eva dUVAULKO JLEBVEC TIPOGIA, EVOLVAUWVOVTAC TO YEWYPAPIKO TOU ATOTUTIWHA HECW TNG
Tapouciag tou o eTAeYHEVEC JleBveig ayopeg.
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neplBarov Tou eVIOoXUEL TNV UYela, TNV QUTOMEMOIONON Kal TN GUVOALKN TOUG
gunuepla.»

H mpoodopd aut OUPBAAAEL OUCLOOTIKA OTNV KAAUYPN PBackwv ovaykwv
TIPOCWTIKAG LYLEWVAG Kal ¢ppovtidag, umootnpilovtag to eupUTEPO £pYo Tou Kévtpou,
To omoio mep\appavel otéyaon, PUXoKOWwWVIKN oTnpLen, eknaibevon Kal SpAcEeLg
KOLVWVLKNG EVTaENnG.

«H ouuBoAn tou Ouidlou Zapavin €xeL AUECO KAl TPAKTIKO QVTIKTUTTO OTNV
KOONUEPLYOTNTA TWV KOPLTOLWV ToU @LAoéevouue. POKELTaL Yl ULX OUCLOOTIKN
npaén otnplénc mMou EVIOYUEL TNV MPOOTIAUYELd UAC VO TOUC TIPOCPEPOUUE EV
neptBaAdov aopaldelag, @pPovtidbag Kal TPOOTTIKAGC», OVEDEPE EKMPOCWTIOG TOU
Kévtpou D\oeviag.

O ekmpoowrnog tou OuiAou Zapavtn, avadpepOuevog Kal ot Suo xopnyleg, dnAwoe
«2tov Outdo Zapavtn, n KOWwVIKN UTEVTUVOTNTO AITOTEAEL AVATTOOTIONOTO UEPOC TNC
oTpPaTNYIKAC Uac. Me ouvemEela Kal UAKPOTTPOTECUO MTPOOAVATOALOUO, oTnpil{ouue
(POPEIC TIOU TIPOOQPEPOUV TPAYUATIKO EPYO Kol €VOUVOUWVOUV avIpwItouc TTou
xpewalovral eva otadepo meptBaAlov kat @povtiba. Ot mpwtoBouldiec auTec
avTIKaTOnTPilouv TNV mpoonAwaon pac¢ otn dnuioupyia Vetiknc enibpaonc yia tnv
kowvwvia kot otnv KaAALEpyeLa pLag KouAtoupac aAAnAeyyunc kat ceBaouou».

O Op\og Zapavtn cuvexilel pe oUVETELD va eTeEVOUEL 0 SPACELG TTOU EVIOXUOUV TNV
KOWVWVLIKN ouvoxn, otnpllouv €UAAWTEC KOWOTNTEC Kal TpowBoluv TNV LoOTIUN
npooBaon og Baolkég avaykeg ppovtidag kat eunuepiac. Me HaKpoxpOvio Opapa Kol
otaBepéc afiec, mMapapével evepyoC apwyog TG Kowwviag, cupBailoviac otn
BeAtiwon tng moldtnTac {wng Kal otn Snuoupyla oucLaoTikoU BTIKOU aVTIKTUTIOU.

‘Opdog Zapavn

Me €dpa tnv ABrva kat €xovtag dlaypddet Pla wotopia dvw twv 60 Xxpovwy oto xwpo, o Oplog Zapdvtn amoteAel pua
TIOAVEBVIKR eTalpeia KATAVOAMWTIKWY TIPOIOVIWY HE SLOPKWCE ETEKTEWOUEVO YEWYPADIKO aAmoTUTWHA KAl Kopudaia
brands. H dpactnpidétnta tou Opidou emikevipwyvetal ota poiovta Opopolag - Mepuroinong Aéppatog — AVTINALGKAG
Mpootaoiag, Mpoowrtikng Ppovtidag, Owiakng Ppovtidag, Kabwg Kal OTIG ZTPATNYIKEG ZuveEpyaoieg, TTpoodEpovTag oe
K@Be katnyopia LYNAARC TOWOTNTAC onApata Tou eival Kopudaia OTIC TPOTIHACELL TWV KATAVOAWTWY. Mg évtovn
dpacTNPLOTNTA O€ SEKATPEIG XWPEG OpYyavWHEVEG o€ 8 business units — EAM\Ada (cupmeplapBavopévng tng Moptoyaiiag
Kal emleypéevwy dlebvwy ayopwv), MoAwvia, Poupavia, BouAyapia, Autikd BaAkavia, Toexia & ZAoBakia, Oukpavia,
Ouyyapia — o Ophog dlatnpel Eva dUVAULKO JLEBVEC TIPOGIA, EVOLVAUWVOVTAC TO YEWYPAPIKO TOU ATOTUTIWHA HECW TNG
Tapouciag tou o eTAeYHEVEC JleBveig ayopeg.



