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ABnva, 13 Antptiou 2016

'vwotonoinon onuavtikhg petaBoAnig ota Sikawpata Yripov cipudwva pe to N.3556

H etatpeia MP. SAPANTHZ A.B.E.E. (n “Etatpeia”), ota mAaiota tou N. 3556/2007, yvwOTOMOLEL OTO EMEVOUTIKO
Koo SuVAEL TNG avTloTtoiou evnpuépwong mou €hafe tnv 07/04/16, otL katd tnv 4" Anpthiov 2016 kot Adyw
peTadopdg Sikatwpatwy Pridou mpaypatomnol|Bnkayv ot £€n¢ LETOBOAEC:

- To mooootd Skatwpdtwyv Yridou tng FIDELITY MANAGEMENT & RESEARCH COMPANY otnv Etaipeia
KatABe Tou 5% amd 6,79% mou ntav Bacn Tng mponyoUuevng yvwaotomnoinong (7 NoguBpiou 2013).

- Tomooooto Sikalwpdtwy Pridou tng FMR CO, Inc. otnv Etatpeia aviABe oe 10,56%.

InUelwveTal OtL oL poavadepBeioeg emxelprioelg, FIDELITY MANAGEMENT & RESEARCH COMPANY kat FMR
CO, Inc. amoteloUV eAeyxOUeVEG eTILXELPROELG TG FMR LLC.

JUVOALKQ, KaTtd TNV 4n AmptAiou 2016, To mMooooTd Sikalwpdtwy Yridou mou katéxel éupeca n FMR LLC, péow
ENEYXOLEVWV ETIXELPAOEWVY TNG, oTnV ETalpeia mapapével avw Tou 10% Kal CUYKEKPLUEVA avEépxeTtal o 10,67%
(AToL 3.708.800 petoxég kat Sikawwpoata Yridou).



